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A Brief Overview

The section talks about radio mostly and how media is extended media rather than mass

media. It is extended because it extends the audience to more people, but it inevitably distorts

the message. The greatest drawback with extended media is that there is no immediate

feedback through body language, for example. The reason the author talks about this is that we

need to understand the positives and negatives of mass media - as we are in the Technological

age, we must never give up person-to-person sermons or evangelism.

Key Points

1) When I learned that radio does not allow for immediate feedback, like body language, I

thought it was obvious, but at the same time, I thought it was a “Ah ha” moment because

if I make a YouTube video, it is hard for me to find out what people think of me as they

watch me.

2) Mass media is also known as extended media in this book because extended means

that the media was brought to a greater audience. This brought greater clarity to the

word, “media,” because usually it’s purpose is to reach a greater audience and be more

convenient.

Personal Application

I believe this is a very important topic because we are in the Technological Age right

now. AI is booming and YouTube is maybe one of the most popular websites on the planet.

With AI, we can probably make a sermon with a click of a button and not need any human

interaction. However, human interaction is what makes social beings living, and thus, we

cannot give up person-to-person sermons and interactions. The adjustment I need to make with

my ministry is to never give up in-person meetings. I need to improve my communication by



receiving feedback if I am to make YouTube videos - by asking the audience, or by reading the

ocmments.


